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InDaily is South Australia’s locally-owned, independent 
news source.  
 
Our free weekday email has become one of the state’s 
most trusted sources of local news and views. Readers can 
also go direct to indaily.com.au for up-to-date coverage of 
news, opinion, business, sport, arts and culture, food and 
wine, events and more.

InDaily’s mission has always been to deliver independent 
coverage of the issues that matter to South Australians. Our 
team is passionate about providing an alternative source of 
news for this state, which for many years was dominated by 
the Murdoch press. 

Thanks to the strong support of the community, InDaily is an 
established and growing part of the local media landscape, 
offering informed South Australians with intelligent insights 
into what’s really going on in this state.

David Washington 
Editorial Director
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Solstice Media is South Australia’s largest independent 
media company. Solstice Media produces

 » InDai ly
 » Bus iness Ins ight
 » InRev iew
 » Regional News
 » The Forager
 » SA Top P icks
 » SALIFE
 » SALIFE Bes t  L i fe
 » SALIFE Gardens & Outdoor L i v ing
 » SALIFE Premium Proper t y
 » SALIFE Food + Wine + Travel
 » Cit yMag
 » InQueens land
 » The Weekend Edi t ion
 » The Southern Cross
 » Sols t ice Podcas t ing
 » The Pos t
 » Event program includes : 40 Under 40,  

South Aus t ra l ian Bus iness Index , Regional Showcase, 
Agr icul tura l  Town of the Year and  

SALIFE Absolu te Bes t  Awards 

For more in format ion about Sols t ice Media, v is i t 
www.solsticemedia.com.au

interesting
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42%

67%

26%

64%

Have an annual household income of $100,000+

Tertiary educated

Professional/white collar

Are home owners
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... Well informed on current events

SOURCES: 
So ls t ice Media Reader Sur vey May 2021 
Nie lsen Consumer + Media V iew,  
2022 Sur vey Nat iona l Database, Apr 21-May 22

INDAILY READERS ARE 
EDUCATED, INTELLIGENT, INFORMED

51% 49%
Male Female

Adelaide’s thought leaders go to InDaily for up-to-  
date news, opinion, business, sport, arts & culture,   
food & wine, real estate, design and events.

InDaily readers are educated, sophisticated and   
digital-savvy, keen to engage with all that their city  
and state has to offer.

4%

21% 11%

14-24 25-39 55-69 70+

30%
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34%

40-54

60%

Politically aware

Well travelled

Food & Wine

Arts & Culture

Outdoor Activities

56%

49%

81%

71%

59%

Music55%

ARE INTERESTED IN
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INDAILY READERS ARE ENGAGED
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93%

45%

Read InDaily eDM several times a week 
or more

engaged with an advertiser having 
seen their ad on InDaily

3%

Tablet

63 
%

Mobile

34%

Desktop

3:52 MINUTES
ONLINE

INDAILY READERS SPEND

287,000
MONTHLY UNIQUE AUDIENCE

SOURCES: 
I PSOS IR IS , Februar y 2024;  
Campaign Moni to r March 2024;  
Google Ana ly t ic s :  Apr i l - June 2023

58,000 + 
subscribers

36% 
open rate
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All components are commissionable.

Artwork is due 5 working days prior to campaign commencement.

See page 14 for detailed specifications.  

*Available formats include:

 » Outs t ream V ideo
 » Scrol ler
 » Carousel
 » F low
 » Cinegraph
 » Socia l E x tens ion

WEBSITE ADVERTISING

Advertising on the website is available on a daily sponsorship 
and CPM basis with bookings preferred week by week. A 
digital package can be customised to suit your needs.

InDaily attracts a unique audience of 
approximately 300,000 each month,  
with traffic predominantly coming from  
eDMs, organic search and social media.

SOURCES: 
Nie l sen D ig i ta l  Media Ra t ings Augus t  2023; 
Google Ana ly t ic s :  Apr i l - June 2023

Blue indicates advertising space.

Unit Desktop 
(pixels)

Mobile  
(pixels)

Desktop Billboard | Mobile Leaderboard 970w x 250h 320w x 50h

Desktop Billboard | Mobile Medium Rectangle 970w x 250h 300w x 250h

Medium Rectangle 300w x 250h

Half Page 300w x 600h

High Impact Display* (in-article) Various

Pre-roll video 15/30 secs
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Red indicates advertising space.

Unit Unit size 
(pixels)

Top & Bottom Banner 728w x 90h

Medium Rectangle 300w x 250h

Half Page 300w x 600h
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DAILY LUNCHTIME EDM

Delivered at lunchtime each business day and the 
place to access our most impactful journalism: exclusive 
breaking news stories, investigations, deeper explorations 
of important issues, our new current affairs podcast, 
intelligent opinion and more.

See page 15 for detailed specifications.  
All components are commissionable.  
Artwork is due 5 working days prior to campaign commencement.

TOP BANNER

BOTTOM BANNER

READ MORE

READ MORE

READ MORE

TOP BANNER

MEDIUM
RECTANGLE

TOP BANNER

BOTTOM BANNER

READ MORE

READ MORE

READ MORE

TOP BANNER

MEDIUM
RECTANGLE

Unit Unit size 
(pixels)

Medium Rectangle 300w x 250h
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BUSINESS INSIGHT EDM

Delivered each Monday morning, covering the latest 
local business news in partnership with BDO, and the 
state’s must-read digital business publication for  
South Australian business leaders.

See page 15 for detailed specifications.  
All components are commissionable.  
Artwork is due 5 working days prior to campaign commencement.

Average  
open rate40%

Registered  
subscribers59K

SOURCES: 
Campaign Moni to r March 2024

Average  
open rate33%

Registered  
subscribers40K
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TOP BANNER

BOTTOM BANNER

MEDIUM
RECTANGLE

MEDIUM
RECTANGLE

READ MORE

READ MORE

READ MORE

READ MORE

READ MORE

READ MORE READ MORE

READ MORE

MEDIUM
RECTANGLE

READ MORE

READ MORE

Red indicates advertising space.

Unit Unit size 
(pixels)

Top & Bottom Banner 728w x 90h

Medium Rectangle 300w x 250h
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INREVIEW EDM

Delivered each Saturday morning, providing a lively 
mix of arts and culture news, features and reviews, with 
timely articles published throughout the week on the 
InReview website.

See page 15 for detailed specifications.  
All components are commissionable.  
Artwork is due 5 working days prior to campaign commencement.

Unit Unit size 
(pixels)

Top & Bottom Banner 728w x 90h

Medium Rectangle 300w x 250h
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THE FORAGER EDM

Delivered at 10am on the final Wednesday of each 
month, featuring South Australian food and wine stories 
– reviews, features, recipes and what’s new in dining.

See page 15 for detailed specifications.  
All components are commissionable.  
Artwork is due 5 working days prior to campaign commencement.

TOP BANNER

BOTTOM BANNER

READ MORE

READ MORE

READ MORE

TOP BANNER

MEDIUM
RECTANGLE

Registered  
subscribers

Average  
open rate

54K31%

Registered  
subscribers

Average  
open rate

33 K49%

SOURCES: 
Campaign Moni to r March 2024
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READ MORE READ MORE

READ MOREREAD MORE

READ MOREREAD MORE

READ MOREREAD MORE

MEDIUM
RECTANGLE

MEDIUM
RECTANGLE

MEDIUM
RECTANGLE

MEDIUM
RECTANGLE

MEDIUM
RECTANGLE

MEDIUM
RECTANGLE

MEDIUM
RECTANGLE

MEDIUM
RECTANGLE

READ MOREREAD MORE

MEDIUM
RECTANGLE

MEDIUM
RECTANGLE

Red indicates advertising space.

Unit Unit size 
(pixels)

Medium Rectangle
300w x 250h 

Headline + 50 words
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Delivered each Monday afternoon, designed to 
provide small businesses featured across our brands 
with an opportunity to promote their latest offers to 
readers looking to shop small and support local.

TOP PICKS EDM

All components are commissionable.

Artwork is due 5 working days prior to campaign commencement.
See page 15 for detailed specifications.

Unit Unit size 
(pixels)

Top & Bottom Banner 728w x 90h

Medium Rectangle 300w x 250h
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SALIFE BEST LIFE EDM

Delivered each Sunday morning, a weekly collection 
of the best reading from InDaily, SALIFE and CityMag, 
bringing readers insights into the lives of fascinating 
South Australians, ideas for living better and a digest 
of the best reads of the week.

All components are commissionable.

Artwork is due 5 working days prior to campaign commencement.
See page 15 for detailed specifications.

BOTTOM BANNER

MEDIUM
RECTANGLE

READ MORE

READ MORE

READ MORE

READ MORE

READ MORE

READ MORE

TOP BANNER

BOTTOM BANNER

MEDIUM
RECTANGLE

READ MORE

READ MORE

READ MORE

READ MORE

READ MORE

READ MORE

TOP BANNER

Registered  
subscribers

Average  
open rate 41 K35%

Registered  
subscribers

Average  
open rate 42K33%

SOURCES: 
Campaign Moni to r March 2024
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Red indicates advertising space.

Unit Unit size 
(pixels)

Top & Bottom Banner 728w x 90h

Medium Rectangle 300w x 250h
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REGIONAL NEWS EDM

Delivered at 10am on the second Wednesday of each month 
and featuring a selection of the best regional news stories from the 
Regional Showcase program and regional items from other titles, 
including SALIFE.

SOURCES: 
Campaign Moni to r September 2023

See page 15 for detailed specifications.  
All components are commissionable.  
Artwork is due 5 working days prior to campaign commencement.

SPONSORED CONTENT

Through the commercial content production arm of Solstice Media, 
sponsored content can be written and published on InDaily and 
featured in any eDM publication. 

The world is exploding with branded content (which means only the 
most relevant content will resonate). Organisations with great stories 
need more than just content creators, they need a trusted publisher 
to reach the right people and initiate a conversation.

We create layers of differentiated content within a strategic 
framework that measures effectiveness, publishes to customised 
platforms and moves with agility in response to the marketplace.

The average engagement time of a sponsored 
article is 55 seconds.

SPONSOR LOGO

ARTICLE TITLE

FEATURE IMAGE

MEDIUM
RECTANGLE

HALF PAGE

MASTHEAD BILLBOARD

IMAGE

Red indicates advertising space.

Production method Details

Written by  
commercial content team

Concept developed between client and content 
producer. Written piece sent to client for approval. 

Published in any eDM and housed on site. Can include 
photos and video.

All components are commissionable.  
Artwork is due 5 working days prior to campaign commencement.SP
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TOP BANNER

BOTTOM BANNER

READ MORE

READ MORE

READ MORE

TOP BANNER

MEDIUM
RECTANGLE

Registered  
subscribers

Average  
open rate

48K35%

SOURCES: 
Campaign Moni to r March 2024 , Google Analy t ic s September 2023
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SOLUS EDM

Engage directly with InDaily’s registered subscribers 
utilising a dedicated eDM. There are limited 
opportunities to this exclusive offering each month.

Talk directly to InDaily’s audience.

» Typically sent on a Tuesday or Wednesday

» Can include multiple images and multiple links

» Includes click through to client website

» Built by Solstice Media with client approval

Subscribers

Average open rate

76K

35%

Dedicated eDM example for Glut tony

SOURCES: 
Campaign Moni to r September 2023

Specifications

Dedicated EDM 

Supplied PDF

• 600px wide, length can vary
• For best readability, it is recommended that 

font size no lower than 9pt
• Supply finished version in PDF format, file size 

below 3MB if possible

Bespoke build
• Supply links, style guide (if applicable), logos, 

images and assets
• Supply preferred layout
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All components are commissionable.  
Artwork is due 5 working days prior to campaign commencement.
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14,000 18,00024,000 7,000

SOURCES: 
Facebook , I ns tagram, L inked In ,  X Sep tember 2023

SOCIAL MEDIA

Social media is all about sharing moments in real-
time - but it’s easy to get swept up in the whirlwind 
of the moment. Don’t miss out on capturing your hard 
work, and of course the fun - InDaily can be there 
to share content as it happens. Offering includes a 
detailed post campaign report.

POST OPTIONS

1. Instagram Post OR Facebook Post: 
 
1 x creation of post published to the InDaily 
Instagram page including preferred hashtags OR  
1 x creation of post published to the InDaily 
Facebook page 

2. Instagram Reel: 
 
1 x creation of Instagram reel to music of choice 
including preferred hashtags/tags 

3. Facebook/Instagram story: 
 
1 x creation of story shared to the InDaily 
Instagram and Facebook story feature with 
optional link

 
Please note prices represent supplied imagery, creation comes  
at extra cost. 

IMMERSIVE EVENT COVERAGE

Social media is all about sharing moments in real-time 
- but it’s easy to get swept up in the whirlwind of the 
moment. Don’t miss out on capturing your hard work, and 
of course the fun - InDaily can be there to share content 
as it happens. 

1. Social Media coverage: 
 
Digital Content Producer attends event 
Minimum 6 x stories shared to Instagram and 
Facebook story feature (minimum 3 original stories, 
the remainder can be reshared or original) including 
preferred tags and hashtags 
 
1 x creation of Instagram Reel

 
 
Conditions: 
Service offered at InDaily team discretion/availability. 
Additional charges for weekend events.
Additional charges for travel outside of Adelaide city and 
surrounding suburbs.

INDAILY
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Bringing together over 25 years’ experience in 
broadcasting and audio production, with expertise in 
storytelling and brand marketing, Solstice Podcasting 
offers the right partner for delivering high quality 
podcasts and effective audio engagement strategies.

Founded by broadcaster and podcaster Nicole 
Haack together with the highly credentialed Solstice 
Media team, Solstice Podcasting offers the right mix of 
experience, knowledge and creativity to deliver new 
and engaging podcasts that will amplify your voice, 
where it counts.

Visit www.solsticepodcasting.com.au
or contact our commercial team for 
more information.
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EVENTS
Solstice Media presents these major events each year 
– speak to our team about sponsorship opportunities.

The South Australian Business Index luncheon, 
which commenced in 2015, is attended by over 
500 business professionals each year. 

It features an independent ranking of the state’s 
top 100 companies and top 50 not-for-profit 
organizations with accompanying analysis and 
insight.

In 2021, SALIFE launched a new awards program, 
the Absolute Best Awards. The awards celebrate the 
very best in South Australian food, drink, travel and 
design, as well as the individuals and businesses 
leading the way in their fields.

40 Under 40, which launched in 2018, celebrates 
the talent of South Australians under the age of 40. 

The award dinner is attended by over  
300 guests. 

The Regional Showcase program celebrates the 
achievements of individuals, groups and South 
Australian businesses that have made significant 
contributions to regional South Australia.

The Agricultural Town of the Year Award 
recognises South Australian towns that are 
excelling in agricultural practices and the flow on 
effect they have on communities.
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» PNG, GIF, JPG, HTML/HTML 5, Third Party  
 Vendor Tags (“clicktag”)

» RGB format

» Embedded video must be set to autoplay/mute

» No flash

» Maximum file size 1MB

» Supply a backup .gif with all flash ads

» Supply on site click tags in one .txt file

» Creatives must be supplied as 72 PPI

» All HTML5 assets to be hosted externally

» Supply creative in individual ZIP files per  
 creative size

» Recommended length is 15-30 seconds or less

» Clickthrough link must be properly implemented   
in the code

» Video file must be under 1MB

WEBSITE ARTWORK 
SPECIFICATIONS

RICH MEDIA

HTML ADVERTISEMENTS

Appearing in-stream before any editorial video content 
including the latest 10 News First Adelaide headlines brought 
to you in partnership with Network Ten and published in our 
in-house player (JW Player). Promoted on-site and in the 
InDaily eDM, available in 15s and 30s formats.  
Autoplay, sound off.

PRE-ROLL VIDEO

Further information visit:  
https://support.google.com/richmedia/answer/165130?hl=en

Further information visit:  
https://support.google.com/displayvideo/answer/3129957?hl=en

Appearing out-stream within article pages and available in 
15s and 30s formats. Autoplay, sound off.

IN-ARTICLE VIDEO

Further information visit: 
https://misc.teads.tv/demo/product/specs/Video/Video-Landscape.pdf

https://misc.teads.tv/demo/product/specs/Video/Video-Square.pdf

https://misc.teads.tv/demo/product/specs/Video/Video-Vertical.pdf

https://www.teads.com/viewable-outstream-teads-formats/#inReadVideo
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HIGH IMPACT DISPLAY

Standard Creative (including third party vendor tags) must be 
submitted 5 working days prior to go-live date for the Website 
and eDMs. Rich Media (including third party vendor tags) 
must be submitted 7 working days prior to go-live date.

Creative deadlines

» GIF, PNG or JPG only

» Tracking URLs accepted (clicks only)

» No dynamic javascript

» Maximum file size 1MB

» GIF, JPG or PNG to be supplied with   
associated click tag for the date/s the campaign is   
booked to run on the EDM.

» Creatives must be supplied as 72 PPI.

EDM ARTWORK 
SPECIFICATIONS

Viewable by design and built for attention,  
multiple formats available.

Further information visit: 
https://www.teads.com/viewable-outstream-teads-formats/#inReadFlow

https://www.teads.com/viewable-outstream-teads-formats/#inReadCarousel

https://www.teads.com/viewable-outstream-teads-formats/#inReadScroller

https://www.teads.com/viewable-outstream-teads-formats/#inReadCinemagraph
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... FIND US ON SOCIAL MEDIA

@ InDaily

@ InDaily

@ InDaily

Subscribe to our daily eDMs at indaily.com.au/subscribe

@ InDaily

Contact us ...

Do you want to engage Solstice Media in 
a partnership across our publications?  
Talk to the InDaily team.

View our trade site at solsticemedia.com.au

STUART POOL 
Head of Digital & Partnerships 
spool@solsticemedia.com.au 
8224 1623 | 0402 715 057

KATE ROBINSON 
Account Manager 
krobinson@solsticemedia.com.au 
8224 1676 | 0406 832 903

JASMINE DISALVATORE 
Event & Sales Coordinator 
jdisalvatore@solsticemedia.com.au 
0406 048 208

ELIZA COULLS 
Event & Partnerships Manager  
ecoulls@solsticemedia.com.au 
0402 505 763

NICOLE DALE 
Event & Partnerships Manager  
ndale@solsticemedia.com.au 
0411 445 973


